
 

60%

38%

59% 61%

I     CABLE

55% 32%

67%
43%

49%

67%
64%

68%

26%50%

I     CABLE

I     CABLE

51%

36% 46% 42%
27%

41%
33%29%

11%
19%

21% 20%

For what they pay, content discovery should be easier. We reveal their frustration by the numbers.
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Longtime Loyalists vs. Fickle Newbies 
Who’s ready to cut the cord?

The behaviors of veteran cable customers vs. newer subscribers differ dramatically.  
We examine the differences and how they relate to customer retention.

One in four Newbies are “extremely likely”  
to cord-cut or -shave in the next six months.

55 percent of pay-TV subscribers in the U.S. are 
Longtime Loyalists, compared to 42 percent in 

Western Europe and 32 percent in Latin America. 

60 percent of viewers who own a  
voice remote use it frequently or daily.

59 percent of viewers with access to a voice-
enabled video app use it frequently or daily.

50 percent of all viewers believe it should be easier to 

find what they want to watch, for the amount they pay.

In the U.S. and Western Europe, most Loyalists are Baby Boomers.  
In Latin America, Loyalists are a balanced mix of Baby Boomers and Millennials.

64 percent of viewers who own voice-controlled 
home assistants use them frequently or daily.

61 percent of viewers who own voice- controlled 
wearable devices use the technology frequently or daily.
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VS.

38 percent of all viewers turn off their devices 

when they can’t find something to watch.

26 percent of all viewers would pay more for simplified 

video discovery across all their subscriptions.

Loyalists

Longtime Loyalists:  
Subscribed to a pay-TV  

service for 4+ years

Newbies

   Other

Although many Loyalists subscribe to OTT Services, too.

Across the globe, OTT subscriptions are popular with Newbies.

Fickle Newbies:  
Subscribed to a pay-TV  

service for less than 1 year

Viewers around the world expect more for their money.

POWER DOWN

WILLING TO 
PAY MORE

“IT SHOULD  
BE EASIER”

The conversation is ongoing for voice-tech users.
Owners of voice-enabled remotes, home assistants, apps and watches are frequently using their devices.

These findings resulted from an online survey, conducted by TiVo Corporation,  

of 8,500 pay-TV and OTT subscribers across seven countries with 2,500  

interviews completed in the U.S., and 1,000 interviews completed each in  

the U.K., France, Germany, Brazil, Mexico and Colombia.
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